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Why was this bill introduced? 
The purpose of SB 1170 was to add specific protections into law for senior veterans and to expand 
consumer protections governing the sale of insurance to seniors.   
 
There was concern that some senior consumers were being misled or taken advantage of by 
organizations that target senior veterans with workshops, seminars, etc. misleadingly advertised to 
appear as though they are affiliated with or sponsored by official government entities relating to 
veterans (i.e., the US Department of Veterans Affairs, the California Department of Government Affairs, 
etc.).    
 
How does this bill solve problems relating to senior veterans and the sale of insurance to seniors?  
SB 1170 establishes disclosures, prohibitions on deceptive advertising, and restrictions on marketing and 
sale of insurance products.   
 
What do RCFE employees need to know? 

The requirement of SB 1170 do not apply directly to RCFEs, however it is important to know basic SB 

1170 requirements in the case that organizations assisting with VA benefits do outreach in your 

community. 

 

New Disclosure Requirements: 

 It is now an unfair sales practice to fail to disclose to a veteran, in advertising for events, 

seminars, workshops and related activities concerning veterans benefits, that the promoters are 

not authorized to represent veterans in the application for or appeal of the denial of veteran’s 

benefits. 

 The following disclosure is required to be made in at least the same size type as the word 

“veteran” or any variation of that term is used in the advertising; the disclosure must also be 

repeated orally and in writing at the beginning of the event:  

o “I am not authorized to file an initial application for Veterans’ Aid and Attendance 

benefits on your behalf, or to represent you before the Board of Veterans’ Appeals within 

the United States Department of Veterans Affairs in any proceeding on any matter, 

including an application for such benefits. It would be illegal for me to accept a fee for 

preparing that application on your behalf.” 

 It is now an unfair sales practice for advertisements for a veterans event, seminar, workshop 

and related activity that is not sponsored by the California Department of Veterans Affairs or the 

United States Department of Veterans Affairs (VA), or other congressionally designated veterans 

organization, to fail to contain a specific statement that the event is not sponsored by these 

governmental agencies.   



 The following disclosure is required to be made in at least the same size type as the word 

“veteran” or any variation of that term is used in the advertising; the disclosure must also be 

repeated orally and in writing at the beginning of the event:  

o “This event is not sponsored by, or affiliated with, the United States Department of 

Veteran Affairs, the California Department of Veteran Affairs, or any other 

congressionally chartered or recognized organization of honorably discharged members 

of the Armed Forces of the United States, or any of their auxiliaries. None of the 

insurance products promoted at this sales event are endorsed by those organizations, all 

of which offer free advice to veterans about how to qualify and apply for benefits.” 

 Official veterans’ organizations are now on the list of entities whose logos may not be copied or 

used, or similar images created, in a manner that implies endorsement by or a connection with 

that organization. 

 Terminology in written material that is similar to or could deceive the prospective senior 

purchaser that the policy is offered by a veterans’ organization is prohibited. 

 Advertising for products intended to be sold to seniors to imply that the sale is endorsed or 

associated with the Social Security Administration or Department of Veterans Affairs is 

prohibited.  

 

New Rules about the Sale of Insurance to Seniors: 

If the purpose is to sell a senior an insurance product: 

 An insurance agent who is not an attorney is prohibited from delivering to any person 65 years 

of age or older:  

o A living trust  

o Any other legal document  

 Unless a detailed disclosure that is currently required of attorneys is provided by the insurance 

agent, an insurance agent who is an attorney is prohibited from delivering to a person 65 of age 

or older: 

o A living trust  

o Any other legal document 

 The definition of “advertisement” is expanded in the senior insurance consumer protection law 

to include:  

o Worksheets 

o Questionnaires 

o Materials designed to collect personal or financial information about a prospective 

insured or annuitant  

 A specified notice is required to be provided no earlier than 14 days prior to the visit (past law 

required 24 hour notice before visiting a senior’s home to sell insurance). The 14 (or more) day 

notice must contain: 

o Print of at least 16-point font in a stand-alone document   

o The agent’s full name; license number; telephone number; and address 



o The specific statements that “I am a licensed insurance agent” and “My purpose for 

coming to your home is to sell, discuss, or deliver” an insurance product 

 Insurers may not use the names, service marks, slogans, symbols, or any other devices to falsely 

imply an affiliation with the federal Social Security Administration or the United States 

Department of Veterans Affairs. 

 Insurer may not use in its trade name of its policy or certificate any terms or words similar to 

any official veterans organization or agency.  

 Advertisements for an event where insurance products will be offered for sale, or as a result of 

the event, must include the words “and insurance sales presentation” if the event is also 

described as any of the following: 

o  Seminar 

o  Class 

o  Informational meeting  

o Benefits assistance 

o Qualification information 

 


