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IN 

“The trouble is, when a number—your age—becomes 
your identity, you’ve given away your power to choose 
your future.”  

~ Richard J. Leider

What makes you, you? Chances are, if we each answer this 
question, very few—if any—of us would say our age. Then, why 
would we assume to know everything about someone because 
of their age? We’ve all heard the phrase, “Age is just a number.” 
But aging is so much more…it brings changes, sure, but it can 
also bring wisdom, experience, opportunity, and contentment. 
This issue of the News & Views examines the ageist attitudes that 
may affect us all. It also challenges us to think about our aging 
experience in new ways and bring these positive 
views of aging into our work with residents.
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Breakthroughs in health care, new 
adaptations to help seniors with 

mobility issues, and housing options that 
include Assisted Living, Memory Care, and 
Continuing Care Retirement Communities 
are transforming quality of life for more and 
more older Americans. In years past, the 
first thought of someone in their 70s might 
include notions of frailty or illness. However, 
the reality is that, now, many seniors remain 
highly active and engaged and they are 
continuing to learn new skills and enjoy a 
variety of hobbies well into their 80s and 90s.  

The California Assisted Living Association 
(CALA) is encouraging leaders in the senior 
living field to get out and share the good 
news about aging with local civic and 
business groups such as Rotary, Soroptimists, 
or local Chambers of Commerce. With 
California being home to more than four 
million people age 65 or older, and  those 
who are 85 or older comprising a growing 
percentage of the population, this subject is 
highly relevant and interesting to nearly all 
audiences. 

To make the process painless, CALA has 
prepared a working script that not only 
details important demographic information 
about our aging population but paints a 
positive picture of the future. In addition, the 
speech text allows the presenter to debunk 
five common myths about aging:   

l Getting Old Sucks

Many seniors continue to work, enjoy 
hobbies, and volunteer for important 
causes well into their 80s. In addition, 
new options for senior living are actually 
improving quality of life for older 
Americans. 

Perhaps one of the 
greatest responsibilities 
providers of senior care 
have is to help dispel 
myths about aging. The 
reality is that getting 
older can mean getting 
better! 

Perhaps one of the greatest responsibilities providers 
of senior care have is to help dispel myths about aging. 
The reality is that getting older can mean getting 
better! 

l You Can’t Teach an Old Dog New 
       Tricks

Technology and social opportunities 
are allowing seniors to become the 
most connected demographic within 
the population.  

l Two Options: Live at Home or Go  
       Into a Nursing Home

The variety of care options available 
for seniors today means that older 
loved ones can remain as independent 
as possible in the setting that best 
meets their needs. In fact, their 
housing option can even result in 
improved health and wellness.    

l Someone Else Will Take Care of  
       the Details

Procrastination, denial, and incorrect 
assumptions are the enemy!

l Long-Term Care is Not Affordable

The foresight to plan ahead for the 
type of care you’ll want or need makes 
all the difference.  

Issues of aging touch nearly every family 
in some way. CALA’s “Dispelling Myths 
About Aging” presentation will challenge 
audiences to think about seniors and 
senior care in new ways. It will help 
individuals begin to plan ahead for their 
own care or consider ways to improve 
quality of life for their aging loved ones 
faced with changing circumstances.  g

Denise Davis is a well-respected public 
relations consultant and frequent CALA 
contributor.
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Kisco Senior Living is one of the many 
CALA members who use this regulation as 
a jumping off point for exploring the aging 
process in innovative ways and breaking 
down barriers between the ages. Donna 
Daniel-Herr is Executive Director of Cypress 
Court, a Kisco Senior Living community, 
where the training happens across multiple 
platforms: in the physical world, online, and 
in virtual reality. 

The physical, “hands-on” sensitivity training 
uses simple materials to help associates 
understand what it’s like to touch, taste, 
see, hear, and walk as an older person. For 
instance, Daniel-Herr says, “The training 
invites associates to put on gloves to 
demonstrate arthritis or neuropathy, and 
they wear various pairs of glasses, each of 
which demonstrates a different disease of 
the eye.” In addition, employees put small 

According to Title 22 regulations, all RCFE employees must 
have training in “the aging process and physical limitations 

and special needs of the elderly” (87411 (c) (3) (A)) and the skills 
and knowledge to provide the care and supervision residents 
need, which includes the ability to communicate with residents 
(87411 (d) (3)).  All of this training helps employees understand 
how to provide care, supervision, and communication. Not 
only does such training fulfill requirements, but it can also help 
promote understanding and empathy among employees 
and residents. 
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workforce
development

BUILD A ROBUST RECRUITMENT AND  

RETENTION STRATEGY

WITH CALA’S NEW WORKFORCE  

DEVELOPMENT RESOURCES

www.caassistedliving.org/workforce/

Growing the Workforce Together

dried beans in their shoes to simulate the “neuropathic-
ambulation affect” and wear headphones playing white noise 
to mimic hearing loss. Then, wearing all of their “temporary 
disabilities,” each employee is given a series of common 
tasks, from picking small items up off a table, such as coins 
or candies (a stand-in for medication), to sorting a basket of 
socks. 

At the most recent training, Daniel-Herr says, “Many 
associates were surprised at just how difficult getting around 
and accomplishing simple tasks were for them to do. This 
was especially true of associates new to senior living.” She 
says this kind of hands-on training is valuable because “it 
helps our associates relate and understand the difficulty these 
challenges place on residents. All were relieved when they 
were able to get back to their abilities—but realized quickly 
that our residents as they age in place are not able to. This 
was a big ‘wow’ moment for them.”

Online training happens through the Kisco Learning Center, 
or KLC, which offers another platform for understanding 
physical changes due to aging. “For instance,” Daniel-Herr 
says, “one video helps associates understand the various 
diseases of the eye and how to approach seniors with care 
and sensitivity depending upon how a particular eye disease 
may affect how a resident sees his/her world around them.”

Employees then get the chance to “see” through the eyes of 
a resident using a virtual reality (VR) training video. “We put 
on the VR googles and a video played from the perspective 
of the resident interacting with an insensitive caregiver.” 
Daniel-Herr explains that, while the video can be viewed 
without the VR goggles, it becomes even more impactful with 
them on, because you are experiencing the insensitivities as 
if they are directed at you, bringing home the importance of 
being sensitive towards the needs of residents. “The video 
is a wonderful reminder for our team to always care and 

training
through

Understanding

acknowledge the resident first from the perspective of how 
your care makes a resident feel.”

Title 22’s training regulation is a great starting point for 
developing a training program that helps employees to 
see the individual rather than age or disability. Regardless 
of which platform is used to provide this type of sensitivity 
training, the end result is an empathetic team who better 
understands, and is therefore better able to care for, the 
residents they serve. g

By Katie Cappello
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Senior living communities are not immune 
from greater societal issues. Residents, 
families, and staff have been influenced 
by societal issues throughout their lives, 
and some of the resulting attitudes can be 
carried forward, whether they are directed 
at people who are differently abled or of a 
different age. But ageist stereotypes harm all 
of us—because we are all aging. 
To learn more about how these attitudes 
develop and what can be done to combat 
them, we spoke with Josh Allen, Vice 
President of Quality & Compliance for Senior 
Resource Group, LLC; Teresa Beshwate, 
Managing Director of Operations for 
Masterpiece Living, LLC; Joel Goldman, 
Partner at Hanson Bridgett, LLP; and Therese 
ten Brinke, Project Coordinator of Strategic 
Initiatives for Eskaton.

Q Why do people hold ageist views? What is 
their source? 

Therese ten Brinke: We begin aging at the time we are born, 
and unfortunately, ageism occurs along the lifespan. We live in 
a world that values youth, efficiency, and productivity. There is a 
stereotype that exists that older adults no longer are valuable or 
productive members in society—which couldn’t be farther from 
the truth.

If we want to identify a source for ageism, an examination of 
our societal practices must be evaluated. Many older adults 
are visibly not seen in society due to outside influencers that 
enable ageist attitudes to permeate so deeply in our culture. 
Imagine the psychological impact of not feeling welcomed in a 
public space or being pushed to the peripheral. Another societal 
norm is prescribing retirement at 65, a model that encourages 
community disengagement based on a person’s age. If you stop 
and look around, ageism is all around us—in the newspaper, in 
the media, in our laws and policies, on our birthday cards. It is 
no wonder people of all ages are fearful of aging; a multitude 
of outside influencers are encouraging us to fear each new year 
instead of embracing every year and all the changes it may bring.

Teresa Beshwate: In his book, Live Long Die Short, Dr. Roger 
Landry shares that ageism was born with the Industrial 
Revolution. Before that time, older adults were revered—they 
held the keys to survival (the keys being their wisdom and 
experience). The Industrial Revolution was all about what could 
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be produced, and this marginalized older adults. They began 
to be perceived as irrelevant and unnecessary—a major 
shift that knocked older adults from their place of dignity 
and importance in society. And we have yet to shift back to 
pre-Industrial Revolution thinking, despite the fact that older 
adults could very likely solve most societal problems we face 
today with their wisdom and expertise.

Joel Goldman: I think it’s understandable from a 
psychological standpoint. Some of it is probably a fear of 
going into a disability phase themselves. And some of it is the 
fear of being seen by others as being less able than they are 
in actuality.

These attitudes may be a reflection of the way the media 
portrays elders. If you look at TV commercials that are aimed 
at older people directly, the actors do not look like people 
who live in Assisted Living. They’re purposefully showing 
someone who looks younger. I remember reading about 
a study in which people were shown photos of adults of 
various ages and asked to pick out their peer group. The 
study found that people identify with photos that are ten 
years younger. So the commercials are purposefully getting a 
50-year-old actor with gray hair. 

Conversely, when you’re looking at a commercial that’s not 
aimed at an older person, the older people depicted are 
usually negatively stereotyped. Sitcoms follow this pattern 
too, with very few exceptions; for a younger audience, 
the older person is almost comical. Golden Girls was 
revolutionary in its depiction of older women, but most are 
very stereotypical. 

Josh Allen: I think one’s exposure to older adults early in life 
is the biggest factor. What we see in our grandparents, for 
example, we tend to assume is normal for all older adults. If 
that is the extent of our experience, we are likely to be more 
sensitive to the influence of television, movies, and other 
cultural influences. This is where intergenerational programs 
can have such long-term benefits for all of us.

Q How are these views internalized, and 
how can they affect residents? 

Teresa Beshwate: Ageism is very often self-inflicted by 
people of all ages. We have all heard someone say something 
like, “At my age I shouldn’t…” “People my age can’t…” “I’m 
40 now, so that’s why my knee hurts, it’s downhill from 
here.” This isn’t a surprise since our society is ageist, and it 
is nearly impossible to live for decades in an ageist society 
and not be ageist. When you look carefully you can find it 
everywhere. Any time the underlying theme is “old equals 
bad” and “young equals good,” there is ageism. Ageism is a 
unique “ism” because it is prejudice against our feared future 
self. In a way, aging can be thought of as contagious and that 
can be scary. This can lead to senior living communities that 
are divided: residents saying, “What are those people doing 
here?” or “She moved ‘over there,’” (referencing another area 
of the community); team members saying, “My residents 
can’t do that.” 

Josh Allen: Ageism definitely is not just something exhibited by 
young people. We often see adult children adopt the stereotypes 
too often associated with aging. One of the examples that 
most sticks out to me is when adult children, spouses, or other 
family members of residents assume they cannot do certain 
things because of their age. We hear comments such as "Mom 
is getting too old to participate in exercise.” Fortunately, we 
have an incredible opportunity to educate and enhance resident 
quality of life by breaking through these stereotypes.

Joel Goldman: You’ll see ageist attitudes from adult children in 
the interview process as well. For instance, the son or daughter 
will try to answer the questions for their mom or dad. In some 
cases it’s because the loved one is suffering from dementia 
but in most cases they’re under the assumption that the older 
person can’t answer for him or herself. 

Sometimes I also see it among employees with regard to 
sexuality. We’ve had a number of instances where caregivers 
have been really upset that residents have been engaging in 
sexual activity. They’re reacting to the stereotype that older 
people shouldn’t be intimate (despite the Viagra commercials).

Therese ten Brinke: A recent study published in the Journal of 
General Internal Medicine said one in five older adults experience 
ageism in healthcare settings. Unfortunately, ageism and 
ableism have deeply permeated our culture, mindset, and 
attitudes, even in residential living communities for older adults. 
The narrative surrounding aging is primarily negative and 
perceived as a time of decline and disability and not a time of 
growth and living well.

Ageism exists everywhere; as providers we need to “pause” 
and reflect on our own biases—because we all have them. As 
providers, we need to ask ourselves: are we partnering with 
residents? Are we making decisions together with residents? Are 
residents contributing to their care and have opportunities to 
continue to grow? Or do we make assumptions about whether 
someone has the ability to still participate in their care or in 
decision-making? If the response is the latter, we need to be 
curious about where that tendency comes from and how might 
we change those biases?

Q Can ageist attitudes occur among 
residents as well? If so, how does it  

                   manifest differently? 
Josh Allen: For older adults, I think ageist attitudes are rooted   
in fear. The fear that changes or limitations they see in a friend or 
neighbor will soon be affecting them as well.

Teresa Beshwate: Peer-to-peer interactions can be the most 
influential. We often use that to our advantage by enlisting 
residents to lead programs, serve as peer coaches, and engage 
as leaders in other ways. I believe that ageism inflicted by peers 
can have more of an impact than younger people. It’s also 
closely tied with ableism, which is discrimination against people 
with physical or cognitive disabilities.

Joel Goldman: We see residents who are mentally competent 
looking down on residents with dementia. Or residents may 
become upset that there are wheelchairs in the dining room, or C
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motorized scooters in the hallway. It’s not really based on age 
because a person who is complaining may be older than the 
one they’re complaining about. It’s really based on the level of 
frailty. 

Often there’s a correlation…let’s face it, the older you get the 
more likely you are to have mental or physical disabilities. 
But a person with disabilities who’s 70 will face the same 
discrimination as an 80-year-old with the same disability. 

Therese ten Brinke: The human tendency to separate 
ourselves from what seems different is a common coping 
strategy if we ourselves are fearful of certain age-related 
changes. The manifestation of ageism among older 
adults is no different than among younger adults, but the 
consequences can be even more detrimental to a person’s 
health. When ageist comments come from peers, older adults 
may be more likely to self-actualize those words and may 
begin to pull away from the community, resulting in isolation, 
anxiety, and ultimately poorer health.

Q How are these views internalized, and 
how can they affect residents? 

Joel Goldman: From my perspective, it’s two-fold. When 
the adult child is interfering with the rights of the resident, 
that’s definitely where legal issues can come into play. For 
example, it is completely inappropriate for an adult child 
to surreptitiously place a video camera in the apartment of 
a resident.  In fact, that could be construed as elder abuse. 
Imagine if someone put a camera in your bedroom without 
you knowing it. Whether it’s your friend, your child, your 
parent…if someone put a camera in your home and you 
didn’t know it, you’d be upset. Issues surrounding disability 
discrimination come up for us as well. When a community 
has a diverse population of residents, there’s the potential for 
complaints about disability-related issues such as wheelchairs 
and scooters or people who need assistance with eating.

Josh Allen: Ageism can have many negative effects on 
older adults. Such as the older adult with delirium that goes 
untreated because everyone just assumes it is dementia 
or "normal" age-related confusion. Or the older adult who 
becomes isolated because everyone assumes he can no 
longer safely be out of the house.

Therese ten Brinke: Words shape our world and our 
perceptions, and the ill effects of ageism can play out through 
self-fulling prophecies. If we see people as “less than,” that 
is what we will get. If we believe that aging is associated 
with decline and disability, we ourselves are more likely to 
experience physical decline as we age. However, if we have 
a positive attitude about aging, we are likely to increase our 
lifespan –up to 7.5 years, according to a 2002 study in the 
Journal of Personality and Social Psychology.

From an operational perspective, ageism and ableism can 
negatively impact the health and wellbeing of the residents 
we serve. If our care partners are trained to only see decline 
and disability, how do we truly empower our residents to 
embrace their strengths and support their independence?

Ageism can also permeate the thoughts of our residents and 
negatively impact their health and wellbeing. It causes stress, 
anxiety, and potentially further decline. Eskaton trains each 
care partner about self-fulling prophecies—if we believe 
something, it will likely become the reality. Therefore, our 
opportunity is to create communities that are inclusive to all 
people regardless of age and ability. We believe in partnering 
with our residents so that the relationship is mutually 
beneficial. No matter our age, we are still able to grow and 
live purposeful lives, even if we need a bit of support with our 
day-to-day activities.

Teresa Beshwate: In short, no one rises to low expectations. If 
we believe that we can’t do something because we are a certain 
age, then we conform to ageist thinking and won’t achieve our 
full potential. We are suffering as a society because ageism 
prevents us from seeing older adults as relevant, necessary, 
wise, experienced, and critical to our success.

At Masterpiece Living, our mission is to change the experience 
and perception of aging. That means to reject status quo, 
reject societal norms, and instead prove that chronological 
age is irrelevant. Decades of research prove that lifestyle 
choices are what shape our aging journey. In fact, 70 percent 
of how we age depends on our lifestyle choices. This means 
genetics hardly matter, along with the other “unchangeables” 
such as age and gender. The impact of ageism and ableism in 
senior living was well documented by a 2015 study on stigma 
and separation in The Gerontologist. It found, in short, that 
when we allow ageism and ableism to exist, older adults cling 
to their current level of independence and isolate to avoid 
being discovered as needing more assistance. The research 
also tells us that it’s never too late to begin to age in a better 
way. At Masterpiece Living, our data shows measurable 
growth in every decade of life. Not only is growth possible, 
it is happening. If we feel that aging is largely a positive 
experience, we will in fact age more positively.

Q How have you seen ageist views 
challenged as a move toward  

                   acceptance  and positive  views of  
                   aging encouraged—whether within  
                        senior living  communities or in the  
                   community-at-large? 
Joel Goldman: I have seen it in communities that encourage 
activities that connect residents to other groups within 
the community-at-large. I have heard of residents that 
have gotten involved in tutoring school kids, volunteering, 
fundraising, sponsoring little league teams—programs like 
that can combat ageism very effectively. 

Josh Allen: Senior Resource Group recently launched a new 
wellness program known as Zest. We wanted this program 
to take the traditional wellness elements—nutrition, physical 
activity, psychological wellbeing, etc.—and create something 
that’s living and growing, tailored to address residents’ mind, 
body, and soul. 

The interesting thing is we weren’t trying to do something 
to address ageism, but the program is structured so that 
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residents play an active part in creating it. Rather than 
underestimate what they’re capable of and assume that what 
they have done in the past is all they’re interested in doing 
now, we’ve built a program that leads to wellness and at the 
same time gives residents the opportunity to be stimulated 
and engaged, to try something new. 

The program is in the early stages, but already the reaction 
has been incredible. Residents are saying “This is exactly what 
we want.” They’re saying they like that it addresses multiple 
dimensions of wellness and that it gives them the opportunity 
to do new things, to have new goals. Whether it’s yoga or 
aromatherapy to calm the mind, a dance class to get the body 
moving, or spending time in nature to feed the soul—the 
Zest program gives residents an opportunity to expand their 
horizons.

Therese ten Brinke: Eskaton recently launched a thought-
provoking, “Age is Beautiful” campaign to share a positive 
narrative around aging. This campaign is an outcome of a two-
year-long project called the Well-Being Project. This  
project provoked dialogues and discussions with care 
associates, residents, and family members to challenge the 
stereotypes surrounding aging and expand the possibilities 
of what it means to live well with both changing physical and 
cognitive abilities.

Another outcome of the Well-Being Project was an intentional 
reflection on our own education. We reviewed the messages 

we shared in orientation, professional development courses, 
and our Eskaton academy. We have begun the process of 
updating Eskaton’s curriculum to reflect a more positive 
view of aging and eliminate all “weighted” words that 
carry a bias about aging. The result of the change has been 
inspiring—care associates leave feeling empowered that 
living well is possible at any age and that the physical and 
cognitive changes we may experience are part of life’s 
journey. Together, Eskaton is learning how to create inclusive 
communities that value and support the unique gifts and 
contributions of all people, regardless of age or ability.

Teresa Beshwate: One example of combating ageism 
through language is taking the term “senior moment” and 
flipping it to the positive. We believe that “senior moments” 
are those incredible instances when you have the privilege of 
witnessing older adults achieve their potential, try new things, 
accomplish a goal, and in general, be all they can be. Those are 
the moments that matter. 

We should also avoid perpetuating ageist views in our society 
by referring to our communities as “facilities” and apartments 
as “units,” and other institutional terms. Language is both 
an indicator of culture and a driver of culture. An important 
starting point in dealing with ageism is examining and 
evolving language, with the involvement of residents. Words 
matter! g
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This past June, 875-plus members and 
supporters convened in Sacramento—
California’s Capital City—for Elevate: 
CALA’s Spring Conference & Trade Show.

For three days, attendees engaged in high-quality sessions 
that spanned a wide range of critical topics—from dementia 
care and brain health, to legal and regulatory challenges, 
as well as culinary, programming, and marketing strategies. 
An educational highlight was the wide array of sessions 
focused on workforce development, where we covered 
everything from company culture to staff engagement and 
leadership.

Beyond the classroom, attendees took every opportunity 
to elevate their CALA experience. Whether we were 
networking with colleagues and exhibitors at the Wine 
Tasting and Trade Show Lunch, participating in the 
interactive #ElevateAging anti-ageism project, or saying 
“cheers” at Tuesday night’s cocktail party, we seized every 
opportunity to grow and strengthen our community of 
senior living professionals, and carry this aspirational spirit 
back to our communities and our residents.

Thank you to the event sponsors, speakers, exhibitors, 
volunteers, CALA associate members, and the CALA 
Education Committee for their contributions to an 
outstanding event!

Thank you to our Event Sponsors: 
Care West Insurance Company: Conference App & Turn 
Down Chocolates
Douglas Pancake Architects: Name Badges
Elder Care Alliance: #ElevateAging
Heffernan Insurance Brokers: Turn Down Chocolates
HPSI Purchasing Services: Lanyards
KPD Insurance, Inc.: On-Site Brochure
Propel Insurance: Tote Bags
RehabCare: Tuesday Dessert Break
Senior Community Learning: Computer Corner
SHOREBREAK Energy Solar: Trade Show Luncheon
Singlepoint Insurance Services, Inc.: Registration Counter
Sodexo: Registration Counter
Yardi Systems, Inc.: Luncheon Speaker

elevate
C A L A  S P R I N G  C O N F E R E N C E  & 

T R A D E  S H O W

elevate

Registration Now Open!
www.CAassistedliving.org

F A L L  C O N F E R E N C E  &  T R A D E  S H O W

november 5-7
R e n a i s s a n c e  P a l m  S p r i n g s  H o t e l  & 

P a l m  S p r i n g s  C o n v e n t i o n  C e n t e r
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One Resident’s Views on Aging
Living to the Fullest:

There’s a saying, coined by aviator E. Hamilton Lee, which 
pilots learn early on in their flying careers: “There are old 

pilots, and there are bold pilots, but there are no old, bold 
pilots.” What it means is that safety is of utmost importance 
when flying a plane. Yet when Barry Elpern, a resident of 
Brookdale North Euclid, was a young pilot, he didn’t really 
think about getting older…and he certainly didn’t expect that, 
at 88 years old, he would be flying in the same plane he flew as 
a teenager.

Barry joined the Army at 17 years old. “When I first got into 
the military, we were stationed in Boca Raton, Florida, on an 
airbase. There were airplanes coming in and out all day long 

and it sort of caught on.” He decided to learn how to fly and 
ended up taking lessons at a nearby small town. Piloting a 
Piper J3 soon became a source of great enjoyment for Barry.

After five and a half years of military service, Barry enrolled 
at the University of Pittsburgh. He was a psychology major 
when he learned about a new field of study: audiology. 
“Audiology is the study of the ear and how hearing occurs. 
Back in Pennsylvania, right after WWI, the hospital system was 
overflowing with men who were subjected to loud noises 
and were now hard of hearing. The degree program was 
developed as a necessity. I came along not too long after the 
program began, in the early forties.”

By Katie Cappello
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For the past five years, CALA members have 
reaped the benefit of our strong partnership 
with the University of Southern California (USC), 

Leonard Davis School of Gerontology—a partnership 
built on a shared goal of supporting members in the 
pursuit of providing excellent care and service to 
residents while employing sound business practices. 
Each year since 2014, CALA members have had the 
chance to apply for the exclusive full scholarship. 
USC’s School of Gerontology selects a qualified CALA 
member from the pool of applicants to complete the 
graduate-level degree of their choice.

This year, CALA is proud to 
announce that the recipient 
of the USC Leonard Davis 
School of Gerontology 
scholarship is Thai Nguyen, 
Assistant Hospital 

Administrator for the Veterans Home of California, 
Fresno, which offers Assisted Living, Memory Care, 
and skilled nursing care on its 30-acre campus. 
Nguyen has chosen to pursue a Master of Arts 
degree in Gerontology.

Nguyen will bring more than a decade of service-
oriented experience with him when he begins 
his graduate program in the fall. After holding 
management positions at several state facilities, he 
began working at the Veterans Home of California, 
Fresno, where he has been for five years. He says, 

“My father was a Major/Lieutenant Commander in the 
Navy, so service to the country was instilled in me at 
an early age. This high regard for the military carries 
over into my career. I enjoy working with veterans and 
hearing their amazing stories of combat and bravery. 
I believe we owe them a great deal of respect and 
honor for their sacrifices to our country.”

Nguyen says, “For the last five years, I have been 
immersed in the care of elder veterans.” He is looking 
forward to sharing his experiences with others and 
learning new ways to provide supportive services to 
veterans and the specific challenges they face. “Our 
residents are unique in that they have lived through 
traumatic life experiences before we knew what 
PTSD was. Participating in this graduate program will 
give me greater perspective on how to enhance the 
services that we offer to our veterans. I will be  
learning the latest techniques and methods for 
providing broad-based care for our residents.”

Congratulations, Thai, on this outstanding 
achievement! We know that you will continue to have 
a positive impact on the lives of your residents.

CALA members interested in submitting an 
application for next year’s scholarship should stay 
tuned for an announcement on www.CAassistedliving.
org in early 2019.

 Full scholarship includes tuition. Student is responsible for books and 
other materials. Courses can be completed online or on-site.

Barry went on to earn his PhD in audiology. He taught at 
universities, performed research, and published his findings 
in scientific journals. He still keeps up on the developments 
in the field, which he says is “very dynamic. We still don’t 
understand how people hear.”

One of the surprises of growing older, Barry says, is that 
he now has hearing loss himself. “I have what’s known 
as sensorineural hearing loss. Which is kind of funny for 
someone who studied audiology. If you think God doesn’t 
have a sense of humor, he does!”

It’s clear that Barry has a sense of humor as well. He says 
people are surprised to learn that he enjoys being older, 
and that he is already in his late 80s. “I’m surprised myself,” 
he adds, with a laugh. But for Barry, being older brings 
enjoyment because it means “being able to do what I want, 
when I want. Just a couple months ago, I was able to get back 
in an airplane thanks to the Wish of a Lifetime program.” In 
partnership with Brookdale, Wish of a Lifetime helps residents 

fulfill a dream, whether it is a new adventure or, as in 
Barry’s case, a significant past experience.

And what an experience it was! Barry says he’s thankful 
for the help of Jakina Tate, Brookdale North Euclid’s 
Resident Programs Coordinator, who helped with 
arrangements and went along on the flight in the small 
Piper J3. “There is a little airfield near where I live right 
now. We got in the little airplane, which seats six, and we 
flew out to Catalina Island. It was fun to get back up in the 
air.”

Now that he’s back on the ground, Barry’s positive outlook 
continues to influence his daily life and inspire others. “I 
have a nurse who sees me once a week and we talk about 
aging, and how to extend my life and my health. She 
says I’m doing very well.” So, what advice does he have 
for aging well? “Live life to the fullest and live one day at 
a time. You can’t change life, so make the best of it.” In 
other words, be old and bold. g

C
A

L
A

 
N

E
W

S
 

&
 

V
I

E
W

S
 

I 
I

S
S

U
E

 
3

1
 

|
 

A
U

G
U

S
T

 
2

0
1

8

http://www.CAassistedliving


J
A

N
U

A
R

Y
 

2
0

1
0

,
 

V
O

L
U

M
E

 
1

16

C
A

L
I

F
O

R
N

I
A

 
A

S
S

I
S

T
E

D
 

L
I

V
I

N
G

 
A

S
S

O
C

I
A

T
I

O
N

http://www.shorebreakenergy.com


w w w . C A a s s i s t e d l i v i n g . o r g 17

C
A

L
A

 
N

E
W

S
 

&
 

V
I

E
W

S
 

I 
I

S
S

U
E

 
3

1
 

|
 

A
U

G
U

S
T

 
2

0
1

8

http://www.shorebreakenergy.com


J
A

N
U

A
R

Y
 

2
0

1
0

,
 

V
O

L
U

M
E

 
1

18

Elevate 

For many of us working with and around older adults, there are words that make 
us cringe—perhaps words we would never use ourselves, or words we only use 
because they are required in certain contexts. Other words seem less problematic, 
and yet when examined, they carry a message of ageism or stereotype about 
older adults and aging. 

Now and 
into the 

Future

By Erin Partridge, PhD, ATR-BC
Elder Care Alliance

The Elevate Aging project came out of a desire to pause 
and examine both the language we use as well as where 

our thoughts and feelings about these words might come 
from; we had a hunch that some of what needed to happen 
in order to engage in honest discussion of language was an 
honest discussion about our own aging processes. In order to 
inspire change, we wanted to focus on both the negative and 
problematic areas as well as possible replacement words, areas 
of opportunity, and joyful aspects of aging.

Project Design
This project resulted from a collaboration between Elder 
Care Alliance, CALA, and undergraduate art students. After 
having conversations with CALA leadership about the idea of 
a participatory project, Elder Care Alliance worked with TBD*, a 
design studio comprised of advanced graphic design students 

at California College of the Arts. TBD* serves nonprofit partners 
with a wide variety of design services, giving students the 
opportunity to work with real clients on projects to benefit 
the community. The design of the project resulted from 
intergenerational discussions about aging and ageism in 
popular culture and media.

In an initial meeting, students learned about ageism, concerns 
within and around the aging services field, and problematic 
use of language. Students talked about their own experiences 
with older adults in their families as well as their biases and 
assumptions about older adults in general. Initially, they 
were invited to engage in a more theoretical project—using 
type design to explore aging and ageism. As the idea for a 
participatory project at Elevate, CALA’s Conference & Trade 
Show, took shape, the project shifted to include producing 
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print material and signage for displaying participant responses. 
Students were excited about their ideas travelling to Sacramento 
and being part of a large conference. 

Throughout the process, students worked with Elder Care 
Alliance to refine and reexamine the message. The tension 
between a clever message and clear, anti-ageist language can be 
difficult; students were open to feedback throughout the project. 
Working with young professionals on projects like this is such an 
important part of elevating aging and elevating our language. 
Those of us who have been in the field for a while can benefit 
from engaging in a critical review of our use of words. We also 
need to invite new generations of influencers and image-makers 
into the conversation, ensuring future media will present aging 
and older adults in the best possible light. 

Participatory Project at Elevate, CALA’s Conference & 
Trade Show
While at the spring conference and trade show, we collected 
over 70 responses—some of which had multiple answers for 
each question—which we used to create evolving word clouds 
throughout the three days of the event. These word cloud 
summaries were shared during general sessions and on social 
media. We were excited to see how open and honest people 
were in their responses; many people wrote quite a bit about 
their own aging process, sharing very personal fears and bright 
spots. Once we returned from the conference, we utilized a 
more robust word cloud generator after adjusting the tense 
and grammar of words and phrases to obtain a better picture 
of people’s responses. The more often a word appeared in 
responses, the larger it is in the word cloud. Words that appear 
the same number of times are in the same color. 

What are the words you dislike 
that are used around aging and 
senior living?

What are the words you love 
that are used around aging and 
senior living?
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What are things you fear when 
you think about getting older?

Data Analysis
Upon a further analysis of the words and phrases people 
wrote on the cards, some interesting themes emerged. 
We used qualitative data analysis techniques in order 
to identify groupings of words and phrases and larger, 
overarching themes. Some of these themes appeared 
in responses to more than one question and some of 
the longer responses could be categorized into multiple 
themes.

In response to the question about disliked words, the 
most commonly cited words and phrases were “facility” 
and “old” or some combination of “old” with another 
word such as “old-timer” or “old folks home.” The most 
frequent themes or categories were about capacity or 
lack of capacity, words or phrases describing symptoms, 
or words or phrases used to label people.

The most commonly used words and phrases in 
response to fears about aging were about loss: loss of 
friends, family, ability, capacity. Out of 90 total words 
and phrases, the most commonly identified themes 
were about medical and physical health, as well as social, 
psychological, and emotional concerns. Interestingly, 
appearance was only identified in three responses, 
despite the ongoing focus on reducing the appearance 
of aging in the fashion and beauty industries. 

On the positive side, the most commonly used words 
were wisdom or wise. Out of 150 total words or phrases 
in response to what words people love, the most 
common themes centered around self-acceptance and 
wisdom or growth. Continued ability was another key 
theme. Many of the words were about relationships—
community, family, and verbs related to human 
interactions. 

Out of 83 responses to things people love about their 
own aging, the common themes were similar to the 
question about words. When talking about our own 
aging processes, the overwhelming focus was about 
finding a sense of peace. Many participants wrote about 
feeling much more confident, balanced, and self-assured 
than they did as younger people. They also described 
feeling satisfied about having more time to contribute to 
their communities and to pursue interests.

It was an honor to witness people participating—many 
attendees at the CALA conference spent a long time 
considering what to write, took time to read other 
people’s responses, and engaged in conversation 
about their ideas. We did witness some anxieties about 
sharing; one person was nervous about being seen as 
“too young” and was relieved to see other people from 
his same age group had already responded and posted 
their cards. Overall, what we learned from this first 
round of asking these four questions is that people in 
our field are willing and interested in engaging in both 
a critical discussion about language as well as an honest 
discussion about personal experiences.

What are things you love about 
your own aging process? 
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So where will we take the Elevate Aging project 
next? 
We have already started integrating this conversation 
into our daily work at Elder Care Alliance by introducing 
the project to our new employees during orientation. We 
also brought the project to the Boomer Business Summit, 
another event focusing on the senior living field. We will 
continue to collect responses and data, including at CALA’s 
Fall Conference and Trade Show this coming November, 
gaining a deeper understanding of the current feelings and 
attitudes. In order to spread the conversation out to more 
communities and areas, we made several different options 
for participation available (see the link in the sidebar). We 
will continue to update the social media accounts for the 
project (@ElevateAging on Twitter & Instagram) and use 
the #ElevateAging hashtag.

Understanding the current state is just part of the picture—
as we continue to collect input, we will begin engaging 
in strategic conversations about word use, advocacy, and 
education. How can we make changes in our written and 
spoken language in order to shift the words used in our 
field? How might working with our elected officials, with 
advocacy groups, and with other stakeholders enable us 
to eliminate some of the most problematic words and 
phrases from common use? One immediate shift we 
can take, based on the responses to the disliked words 
question, is making a complete transition to person-first 
language. This would address the identified problems 
around labeling people with stereotypic words or labeling 
them by the symptoms they experience. Looking at the 
themes identified by participants might point to areas 
we can provide community education; we can address 
people’s common fears by focusing our messages on the 
ways we work to address those concerns. On the positive 
side, we can amplify the benefits of aging people identified 
by sharing stories related to themes of wisdom, self-
confidence, and self-acceptance among older adults. We 
see this project as the beginning of the conversation—a 
starting place. We hope you will consider joining us as we 
work together in our communities and across our world to 
redefine and elevate aging. g

Adriene Iverson is the President & CEO of Elder Care Alliance 
(ECA). Erin Partridge, PhD, ATR-BC, is ECA's Experiential 
Researcher in Residence. Together, they are spearheading the 
Elevate Aging anti-ageism project.

Adriene Iverson, President & CEO, Elder Care Alliance

The Elevate Aging Project reminds us that 
the words we choose convey how a person is 
valued and whether that person is seen through 
the lens of a stereotype or really seen for their 
unique personhood.  Oftentimes we become so 
accustomed to certain words, we fail to recognize 
the impact they can have in perpetuating 
stereotypes and erecting barriers.

WANT TO TAKE ACTION NOW?  HERE ARE A 
FEW THINGS YOU CAN THINK ABOUT DOING:

m At your next team meeting, spend 15 to 30 
minutes brainstorming the words used 
around age and aging that people like and 
dislike, and why.

m Consider developing a list (you can 
start small) of words you won’t use in your 
organization and identify the words you will 
use in their place.

m Think about moving to person-first 
language—for example, a resident living 
with dementia, not a dementia resident.

m Be sensitive to cartoons, cards, and 
other media that may use humor around 
older adults and getting older when you 
put together presentations or get a card for 
a team member’s birthday or retirement. If 
you switched out “old” with “woman” or an 
ethnicity, would it still be funny? If not, don’t 
use it.

m Use storytelling to depict positive 
images of age and aging. Our residents have 
incredible life stories.

m  Think about hosting a Let’s RE-
Define Age display in one of your 
communities where residents, family 
members, and team members can participate. 
You can buy a display or find a free DIY 
version at https://mailchi.mp/be9af024756b/
redefineage.  
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Brenda Chappell, Executive Director at Revere Court 
Memory Care in Sacramento, met with Senator Richard 
Pan’s field representative, Chris Brieno. Brenda had the 
opportunity to share about her employee, Wayne King, 
who was CALA’s 2018 Northern California Outstanding 
Team Member. During the meeting, Brenda also invited 
Senator Pan and his staff to attend Revere Court’s Senior 
Resource Day.

Jennifer Kornmann, CDAL, Executive Director at Vivante 
On The Coast in Costa Mesa, met with Assemblymember 
Matthew Harper, who shared his personal experience with 
family members who lived in a community. Jennifer plans 
to invite Assemblymember Harper to the community’s five-
year celebration party in October.  

Carol Pickard, Director of Assisted Living Services at The 
Courtyard and The Gardens in Yuba City, has participated 

Day in

your 

District

2018

in Day in Your District several times over the years and 
was very pleased to meet with Senator Jim Nielsen. 
During their conversation she learned that they 
grew up eight miles apart and both graduated from 
California State University, Fresno. Senator Nielsen 
plans to visit Carol’s community in September.

District offices are largely focused on constituent 
services and local issues. As care providers and 
employers in the district, it’s a great way to develop 
or continue a relationship with a legislator or staff 
member and help educate them on the value of 
Assisted Living, Memory Care, and Continuing Care 
Retirement Communities in caring for older adults. 
Whether you regularly attend CALA’s advocacy events 
or you would be attending for the first time, we hope 
you will plan to join us for both events in 2019 and 
share the importance of the care and services you 
provide for your residents.

CALA members met with their legislators and staff in their district offices on July 
25th this year. Over 100 CALA members participated, visiting roughly 50 
legislative offices. Thank you for taking the time to attend these very important 
meetings. Community tours and visits have already been set up by some attendees, and 
we hope you will continue to reach out to your legislators throughout the year and invite 
them to special events such as grand openings and anniversaries, or simply to talk with 
residents and staff. 
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HO
LLYWOOD :

Show Older Adults 
dueRespect

Remember when Maude said to Harold: “A lot of people 
enjoy being dead. But they are not dead, really. They’re 
just backing away from life. Reach out. Take a chance. Get 
hurt even. But play as well as you can. Go team, go!” (from 
Harold and Maude, 1971)

By Stuart Greenbaum
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The science of artful communication has rules. Be 
memorable. Be original. Be creative. Be relatable. Be 
authentic. So, how is it that Hollywood, notorious for 

observing these ageless guiding principles, gets “aging” so 
wrong? More to the point, why does Hollywood so blithely 
misrepresent older adults, who represent a fast growing, higher 
income audience? While not the only reason, there is that one 
additional rule which, evidently, rules: Be profitable.

Ironically, progress on this issue is staring Hollywood in its 
face. Storytellers need only refer to the ageless industry adage: 
Every story is a coming-of-age story. Experience and experiences 
make the best stories; and who naturally possess more of 
both than older adults. Their stories give viewers of all ages 
the opportunity to watch complex, diverse, compelling and 
experienced characters.

Carla Gardini, the executive vice president for Harpo Films, 
advises, “Hollywood can be like a giant sleeping bear—until it 
is poked and poked. Once awakened it’s a force to be reckoned 
with. We need to keep poking and prodding.” 

THE STAGE IS SET
Fifteen percent of the U.S. population is over 
65. Within a generation or two, the result of 
our rapidly increasing longevity will move that 

percentage closer to  nearly one-in-four of us being an older 
adult. In fact, the U.S. Census Bureau projects that, within a 
couple of decades, the number of older adults will exceed the 
number of children under the age of 18 for the first time in 
history.

Aging is not a new concept for Hollywood. It is, however, an 
issue that deservedly requires action as much as words. The 
Screen Actors Guild Resource Guide states, “Producers as well as 
directors, writers, casting directors and others involved in the 
production of films and TV shows have distinct roles to play in 
more accurately portraying older adults and aging issues” and 
trying to “avoid stereotyping, thus insulting and discouraging 
viewership by such a large, increasing percentage of the 
population.”

A NEW TAKE ON AGING
As the state government’s primary advocate 
for older adults, the California Commission on 
Aging (CCOA) is leading an effort to encourage

Hollywood to more authentically represent the aging 
population. 

The “Hollywood Takes: On Aging” initiative convened a 
roundtable planning session earlier this year in Los Angeles 
with authorities from the fields of entertainment and aging to 
affirm the goal and plot strategies to use the influence of TV 
and film to showcase realistic, non-stereotypic portrayals of 
older adult characters and aging-related storylines.

The initiative’s newly launched social media campaign calls 
on Hollywood to #WiseUpOnAging. (Follow the campaign on 
Twitter @WiseUpOnAging.) The forward strides being made 

by multiple social justice campaigns, notably the #TimesUp 
and #MeToo movements, reinforce the power of media and 
grassroots outreach to efficiently and effectively influence 
society on issues of diversity and equality.

VALIDATION BY NUMBERS 
AND AUTHORITIES
Katherine Pieper, PhD, research scientist 
with the USC Annenberg School for 
Communication and Journalism’s Annenberg 

Inclusion Initiative, explains, “As the conversation on inclusion 
in entertainment continues to expand, it is crucial that aging 
be a part of our dialogue. While the industry is growing more 
sensitized to these issues, we need greater momentum from 
audience members and decision-makers around issues of 
aging in media.”

USC research finds that ageist comments find a way onto too 
many screens. Researchers reported that ageist comments 
on TV appeared in 41 percent of the shows analyzed. More 
disturbing was the researchers’ concern that outdated tropes 
and misrepresentations tend to reinforce younger viewers’ 
negative conceptions of aging.

The Milken Institute is another prominent source attempting 
to enlighten Hollywood’s dark ages. “The concept of the older 
generation as a positive force is emerging, but far too slowly,” 
asserts the institute’s new report, The Power of Purposeful 
Aging, published by Milken’s Center for the Future of Aging. 

“The reality is, as we age we start new chapters, we reinvent 
ourselves and we contribute,” observes Arielle Burstein, 
the Center’s associate director and an advisor to CCoA’s 
#WiseUpOnAging campaign. Burstein challenges Hollywood’s 
young creatives, in particular, to help reorient public 
perception and “normalize” this population: “Seek out the 
untold stories of aging to show us a roadmap to our own 
experiences.”

FOLLOW THE MONEY
A fundamental challenge of the aging 
commission’s #WiseUpOnAging is to motivate 
entertainment industry executives, content 
developers, and marketing departments by 

driving home the message that including more representative 
portrayals of older adults and aging-related storylines has 
both social and economic advantages.

Hollywood is convinced younger audiences are the most 
important audience to target. And there’s a sense of security 
in doing things the way they’ve always been done. As author 
Upton Sinclair famously warned: “It is difficult to get a man to 
understand something when his salary depends on his not 
understanding it.”

Still, entertainment is a business entity and numbers do 
matter. The Milken report emphasizes the business rationale 
for advancing the new direction, citing Oxford Economics 
research that individuals over 50 “control almost 80 percent 
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of the aggregate net worth in the United States and are 
responsible for a disproportionate amount of consumer 
spending.”

 “U.S. studios and networks could learn from foreign cinema 
and TV, which regularly feature older adults and mature 
storylines,” Harpo EVP Gardini notes. “That said, storytellers 
here are finding success with the comparatively more 
progressive subscription models—Netflix, Amazon, Hulu, 
etc.—which effectively reach out to niche and untapped 
markets.”

The Oprah Winfrey Network (OWN) is also seizing the 
opportunity to embrace programming which appeals to 
diverse audiences. OWN introduced two critically acclaimed 
series in 2016 with leading characters who are older. Lady 
Mae on Greenleaf and Aunt Vi on Queen Sugar authentically 
represent the good, bad, and complex issues of aging.  

From AARP’s perspective, Hollywood does appear to be 
heeding the call for more movies and TV shows for mature 
viewers. “By spotlighting the best film and television for mid-
life and older audiences,” says Heather Nawrocki, director 
of AARP’s “Movies for Grownups” and “TV for Grownups” 
initiatives, “we connect our more than 38 million members 
with content they’ll love, plus drive home the message to the 
entertainment industry that the 50+ population is powerful 
and hungry for entertainment that resonates with them.”

By contrast substantive progress can be challenging for 
even the most accomplished producers. “It’s disappointing 
that NBC did not pick up Norman Lear’s Guess Who Died? 
pilot. I hope this relevant and funny show about older adults 
will find a home eventually,” observed Kate Folb, director 
of the Norman Lear Center’s Hollywood, Health & Society 
program, which advises content developers on aging issues 
and multiple other complex and culturally sensitive subjects. 
“We have been working with a number of pilots and existing 
shows on accurate depictions of older adults,” Folb added.

HOLLYWOOD, “WISE UP ON 
AGING”
Viewing through a wide-angle lens, there are 
several fundamental considerations that could 
help Hollywood content developers evaluate 

how best to represent older adults.

The prerequisite is for progressive-minded Hollywood 
executives to agree more is better—more content that 
appeals to more older adults translates to more movie-goers 
and TV viewers.

Further, viewers must appreciate: 1) The entertainment 
industry is driven by profit; being socially conscious may be 
a concern but not a top priority; 2) The goal of more realistic 
portrayals of aging does not necessarily mean “positive” 
storylines; and 3) Hollywood is malleable—a good box office 
or positive reviews can nudge execs in the right direction. 
Change Hollywood’s thinking, the story goes, and America 
may well follow.

What does it mean for Hollywood to “wise up on aging”? Here 
is some direction we’re asking them to consider: 
 
l BE COMPLICATED
Create roles for older adults that are complex and multi-
dimensional; in other words, like any well-written, well-
directed, well-developed story. Aging can be presented 
indirectly, subliminally, as in real life. An older person’s 
subtle actions can often say more than words—a wise, 
knowing smile; reliance on experience to solve a problem; 
a more considered response to a crisis, as compared to a 
younger person’s reflexive reaction. In other words, “Show, 
don’t tell.”

l CHECK WITH EXPERTS
Trust authorities to weigh-in on aging issues such as health 
concerns, particularly dementia and Alzheimer’s, as well as 
expectations, capabilities, challenges, and living conditions. 
Impartial, independent validation helps assure quality and 
mitigate backlash.
 
Accuracy can be entertaining. The Cameron Diaz character 
in the feature film “In Her Shoes” checks her sister’s 
outdated point of view:

 Rose: “You live here? In an old folks home?”
 Maggie: “It’s a retirement community for Active Seniors.”

 
l VALUE EXPERIENCE
Be wary of younger writers and directors who are 
determined to show what is funny or wrong with getting 
old. For reality’s sake, there is no one better to tell the story 
than someone who has experienced it firsthand. Work with 
professionals with age-appropriate, real-life knowledge. 
This is not to suggest merely hiring back grizzled writers 
and showrunners; but to note the added value of diversity 
of age and experience. If the potential is there, Hollywood 
should embrace the 60-year-old newbie trying to break in to 
the business.

l DON’T TYPECAST
Do not always feel obliged to cast (or label) “seniors” as such 
when developing characters. Sometimes characters can 
simply be portrayed by older adults.
 
The mercifully short-lived 2012 reality show Betty White’s Off 
Their Rockers seemed to think its vignettes of “sassy seniors” 
running about naked and propositioning younger adults 
were good fun. Instead of breaking down stereotypes, they 
reinforced them by portraying older adults as dimwitted 
and unfiltered.

l AUTHENTICITY IS POSITIVE
It is unreasonable to expect all older adult characters and 
aging-related storylines be “positive.” While Christopher 
Plummer’s portrayal of an older gay man rediscovering life 
in Beginners was poignant and funny, so too was Alan Arkin 
as a foul-mouthed, heroin-snorting grandpa in Little Miss 
Sunshine and Jessica Lange as the wicked, shocking star of 
the American Horror Story TV series. Older adult roles are as 
limitless as quality is ageless.
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The British series Derek, created 
by Ricky Gervais, reminds us 
that comedy and compassion 
are not mutually exclusive. This 
is quality entertainment with a 
healthy dose of reality. Hannah, 
the character who manages 
Broad Hill Care Home, is the 
heart of the show:
“I see people out of life. You know, 

somebody sees you in—like a midwife. And I see people out. I make 
sure that they can go in peace, with everything in order… It’s been a 
privilege.” 

EVERYONE CAN PLAY A ROLE
Aging advocates have a critical role to play as well. 
Those who care about the broader perception of 
older adults as much as the particular cause they 
represent, must advise Hollywood that older 

adults are not a disenfranchised “special interest group,” that aging 
is about us not them.

Viewers, too, can be agents of change. If not already, become 
familiar with streaming platforms which comparatively embrace 
older adults as a relevant audience. And support movies and TV 
shows that get it right. Speak your mind. Because Hollywood 
values viewers’ word-of-mouth marketing as much as their 
pocketbook. g

Stuart Greenbaum is a veteran public relations counselor, a 
governor’s appointee to the California Commission on Aging and 
director of the “Wise Up On Aging” public-service campaign.

Everyone’s a critic, for better or worse. So here is a purely 
subjective sampling of films and TV shows with authentic 
older adult characters and storylines.

AUTHENTIC FILMS:
 Ò Darkest Hour (2018)
 Ò Phantom Thread (2018)
 Ò The Big Sick (2017)
 Ò A Man Called Ove (2016)
 Ò The Intern (2015)
 Ò The Second Best Exotic Marigold Hotel (2015)
 Ò Danny Collins (2015)
 Ò The Hundred-Foot Journey (2014)
 Ò Philomena (2013)
 Ò The Best Exotic Marigold Hotel (2012)
 Ò Quartet (2012)
 Ò More Than Me (2012)
 Ò Beginners (2011)
 Ò Up (2009)
 Ò The Bucket List (2007)
 Ò No Country for Old Men (2007)
 Ò Little Miss Sunshine (2006)
 Ò In Her Shoes (2005)
 Ò On Golden Pond (1981)
 Ò Harold and Maude (1971)

AUTHENTIC TV:
 Ò Queen Sugar (2016-2018)
 Ò Greenleaf (2016-2018)
 Ò Grace and Frankie (2015-2018)
 Ò NCIS (2003-2018)
 Ò River (2015)
 Ò Derek (2012-2014)
 Ò American Horror Story (2011-2015)
 Ò Golden Girls (1985-1992)
 Ò All in the Family (1971-1979)

Also, for big and small screen examples of “work with 
particular relevance to 50-plus audiences,” check out       
AARP’s “Movies for Grownups” and “TV for Grownups.”

Compiled by Stuart Greenbaum, 7-18.

Film 
and TV Takes 
on Aging

 And you want to hire & retain the best

PRE-ORDER 
THE 2018 COMPENSATION STUDY

www.CAassistedliving.org

 
MINIMUM wage
 is increasing

Get the most specific wage & 
benefit data for California

From left: Kerry Godliman, Margaret  
Towner, and Prem Modgil in Derek, 
Dir. Ricky Gervais, 2012-2014.

Images from The Hundred-Foot Journey, Dir. 
Lasse Hallström, 2014.
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http://caassistedliving.org/provider-resources/working-in-assisted-living/compensation-study/compensation-orderform/


Show off the talent of your residents & employees. CALA is 
looking for poetry, short stories, memoirs and art exploring 
issues such as aging, wisdom, caregiving, and community. 
All submissions should be sent via email to Katie Cappello at  
kmc@CAassistedliving.org. Include your contact information 
and a short (25-30 word) bio. News & Views assumes the right 
to publish pieces on their website as well as in the physical 
issue. All rights revert back to the author after printing.

V wiethe creative

Print Dress Fashion Show
Park Visalia Assisted Living, a Northstar Senior Living community

Fashion legend Iris Apfel once said, “The key to style is learning who you are, which 
takes years.” The residents of Park Visalia Assisted Living, a Northstar Senior Living 
community, proved this philosophy to be true when they collaborated with staff 
members to construct dresses out of newsprint. 

According to Helen Hurley, Park Visalia’s Executive Director, the “fabric” was donated by 
the Visalia Times Delta newspaper, which also served as a judge during the Print Dress 
Fashion Show. “Staff and residents spent hours crafting the newspaper dresses for the 
fashion show. We had one resident model a wedding gown, and three staff members 
model the other creations.” Pictures from the show were featured in the Visalia Times 
Delta and on social media.

The dresses take advantage of the unique material by using the printed pages to create 
interesting patterns, and each dress features fringe, fans, and/or bows. The floor-length 
wedding dress was particularly intricate, complete with newspaper roses on the train. 
The finished pieces exude a sense of joy and style, indicative of the fun, stylish residents 
of Park Visalia.
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Residents & 
Friends: 
How One CALA Member is Connecting 
with the Community-at-large

By Katie Cappello

“There are no 
strangers here; Only 
friends you haven’t 

yet met.”
William Butler Yeats
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One of the many benefits of a senior living 
community is the opportunity to connect 
with others and form friendships. According 
to a 2016 Promatura report, 98 percent 
of California residents surveyed said staff 
members were friendly, 95 percent said they 
were comfortable with the people living and 
working in their community, and 93 percent 
had made new friends after moving in. 
And that’s just among the residents and team members. Many 
providers are incorporating intergenerational features and 
programs to invite in members of the community-at-large. These 
communities are not only providing needed care and services, 
but the foundation for new, beneficial relationships that combat 
stereotypes by connecting people of different ages.

One such CALA member is Generations, LLC. Melody Gabriel, 
President and CEO of Generations, shares that her father, 
Wendell White, founded the company 35 years ago after seeing 
the need for an option in between independent living and 
skilled nursing. “He was very innovative by nature,” she says. 
“He was always asking, ‘What are we missing? What do people 
want that we’re not giving them?’” 

That drive to innovate and fulfill a need also led to Generations’ 
intergenerational philosophy. “Over the years we have been 
passionate about hearing the voice of our residents. By 
listening to them, we moved to a focus on ways in which we 
can open up our communities to the community-at-large.” 
Generations’ communities are connected with the surrounding 
area through partnerships with nearby schools, businesses, 
and entertainment, such as “a restaurant that is open to the 
public, public spaces for events, and services such as banking 
institutions and other business that meet the needs of our 
residents while bringing in outside customers.”

For instance, Paradise Village in National City includes 
commercial space that houses a beauty salon and a credit 
union. Gabriel says that these types of partnerships grow 
during the development of the community. “We look closely at 
who we’re considering partnering with. We want to know what 
their long-term goals are and whether their values align with 
ours, because we’re building a community in every sense of the 
word and we’re in it for the long haul.” 

She adds that these types of partnerships can also benefit 
employees as well. “Nothing works without our workforce, 
without the people who are dedicated to serving seniors. 
We try to do what we can to cherish them and provide an 
environment for them to fulfill their mission.”

Paradise Village boasts a new feature which checks all of 
these boxes: an on-site day care. The day care offers a service 
to members of the community-at-large, offers a benefit 
to employees in the form of reduced child care costs, and 

connects people of all ages. The day care “has been a dream 
of my father’s that became a reality last month,” Gabriel says. 
“Since it opened, we are hearing from the residents that they 
love having the children on campus.” She adds that employees 
have also commented that they appreciate the reduced 
rate and the added convenience. While there are not formal 
intergenerational programs in place yet, they have received 
a lot of interest from residents and they are currently in the 
process of setting up ways to bring the children and residents 
together.

However it takes shape, the focus on intergenerational 
connectivity will definitely be incorporated into future 
communities. In Temecula, where they are currently 
developing a community, they have already partnered with 
Linfield Christian School. This community will also include 
an auditorium off the village square for the school to hold 
performances that will be open to attendance by residents 
and the community-at-large. Other projects in Carmichael and 
Burlingame will also partner with area businesses and schools.

When asked why Generations has made these partnerships 
such a cornerstone of their communities, Gabriel replies, “We 
need to change society’s view of the aging process and older 
individuals.” By integrating a community with the surrounding 
area, residents, employees, students, families, and others 
interact and connect. This, in turn, can move society away 
from a stereotypical view of aging to one that’s based in lived 
experience, and residents become friends who just happen to 
be older. g

Paradise Village’s village square and day care. Images courtesy of Generations, LLC.
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Lori Hansen, General Manager at 
Merrill Gardens at Bankers Hill, 
is relatively new to CALA and she 
is excited about the opportunities 
members have to participate in 
advocacy activities. She has a fresh 
enthusiasm for senior living advocacy 
that is hard not to catch. 

YOU
participated in CALA’s Advocacy Day 
and Day in Your District events for 
the first time in 2018; what was your 
experience? 
Lori Hansen: Both events were a great 
experience. During Advocacy Day, 
the CALA members in my legislative 
meetings were a mix of employees from 
communities and home offices. I found 
it reassuring to have CEOs as part of my 
first advocacy experience and to have 
their support. Everyone we met with 
was warm and welcoming, we were 
well received, and they wanted to hear 
what we had to say. 

I had a wonderful experience meeting 
with Jason Weisz, Senior District 
Representative of Senate President 
Pro Tempore Toni Atkins, during Day 
in Your District. He was very attentive, 
asking questions regarding each of our 
specific community needs, services 
offered, and age of residents moving 

in. Mr. Weisz was interested in my 
location in particular due to the higher 
number of LGBTQ residents that I have 
in my community. We also discussed 
emergency and disaster preparedness 
with the recent wildfires, transportation 
needs in the event of an evacuation, 
and the logistics of moving residents.

 HOW
have you engaged in advocacy at the 
local level by hosting your legislators 
or legislative staffers or other elected 
officials at your community? If not, 
what are your plans to invite them to 
a future event?    
Lori Hansen: Mr. Weisz lives near my 
community and will be joining us for 
lunch soon, and I am also hosting a 
brunch for some of our local leaders 
the latter part of September. I am 
attending a gala in August that many 
federal, state, and local officials will be 
attending, which will give me another 
opportunity to advocate on behalf 
of senior living, continue current 
relationships with elected officials, and 
hopefully make new ones. I plan to 
invite as many of the elected officials  
as possible to visit my community.      

HAVE
you had the opportunity to advocate 
for/educate about your model of care 
in speeches or meetings with local, 
regional, or statewide groups? If 
you used the Voice of Assisted Living 
materials, how did the materials help 
and how were they received by the 
audience?
Lori Hansen:  I haven’t had the chance 
to use CALA’s advocacy materials yet, 
but I would like to use them when we 
have an event in the community. I have 

LORI HANSEN
advocate in action:

Would you like to be a featured advocate in 
a future News & Views issue? Sign up to be a 
CALA Advocate in Action by emailing Selena 
Coppi Hornback at sch@CAassistedliving.org. 
Participate in CALA-sponsored advocacy 
events, give a Voice of Assisted Living 
presentation, invite your legislators and 
elected officials to tour your community, and 
most importantly, make sure you tell CALA 
about your activities by emailing Selena.

Member advocacy is a powerful tool used to educate state and local elected 
officials, community organizations, and fellow citizens about the beneficial impact 
Assisted Living, Memory Care, and Continuing Care Retirement Communities make 
in the lives of residents. That’s why we feature an Advocate in Action in each issue 
of the News & Views. 

the wonderful opportunity to be part of 
an emergency preparedness group in 
San Diego, which includes FEMA (Federal 
Emergency Management Agency). My 
involvement in that group gives me an 
important voice for senior living.

WHAT 
advice would you share with someone 
newer to the senior living profession 
on the importance of getting involved 
in grassroots advocacy with so many 
other priorities demanding their time 
and attention?     
Lori Hansen: I believe knowing your 
local officials assists in the success of 
your community. Inviting them into our 
communities is a valuable tool for the 
continued education of our residents and 
keeping them apprised of changes in our 
local and state laws. 

I also believe in being prepared. CALA’s 
pre-meeting on Advocacy Day helped 
make us more knowledgeable and 
the materials were good tools. Just be 
available to come to Advocacy Day and 
other events, read your CALA Updates, 
and stay current on your elected officials. 
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AGING 2.0’S FLAGSHIP EVENT 

November 14-15 | San Francisco

WWW.AGING2.COM/OPTIMIZE-2018/

Technology to optimize 
mind, mobility, care, and 
independence 

Contact CALA for a link to 
save 20% on registration!

For more information or to register, visit www.CAassistedliving.org.

ONGOING: Assisted Living Leadership 
Development Series

Online Learning  Conference & Trade Shows

 Fall Conference & Trade Show

2018 Event 2019 Events 

 ● Spring: June 3-5 |  Monterey Conference Center 

and Portola Hotel & Spa and Marriott Monterey

 ● Fall: November 4-6 | Renaissance Palm Springs 

    Hotel & Palm Springs Convention Center

 ● November 5-7 | Renaissance Palm Springs 

    Hotel & Palm Springs Convention Center

Advocacy Day

 ● April 10, 2019 | Sacramento
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Douglas Pancake Architects (DPA) specializes in design for the aging and serves 

the senior living and healthcare industries across the United States. For 25 years, 

Douglas Pancake has been a leader in the evolution of senior housing design, code 

development, and advocacy for our elders.  The architects at DPA are compassionate 

and talented individuals who are focused on creating supportive and meaningful 

healing environments for the frailest and most vulnerable members of our community.

19000 MacArthur Blvd., Suite 500, I r v i ne ,  CA 92612  |  (949) 720-3850    
info@pancakearchitects.com |  www.pancakearchitects.com                 

Douglas Pancake
A R C H I T E C T S

B u i l d  y o u r  f u t u r e  o n  t h e  f o u n d a t i o n  o f  o u r  e x p e r i e n c e

Specialists in Innovative Senior Housing Design

Atria Senior Living, Newport Beach

                              Silverado Senior Living,                                  Atria Senior Living,         Brookdale Senior Living,                     Cadence at
                          Thousand Oaks              Newport Beach          Paradise Valley     Rancho Cucamonga

mailto:info@pancakearchitects.com
http://www.pancakearchitects.com
http://www.pancakearchitects.com
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