
 

 

Sharing Your Community’s Good News Stories 

Step 1: Generating Story Ideas 
 
For some of us, the positive experiences and stories to be found in Assisted Living are so commonplace 
that we have come to take them for granted. The larger community, however, should know what we do 
and how well we are doing it. Coming up with ideas for stories to share with media can seem daunting 
at first, but is really quite easy: 
 
First, begin a journal where you can jot down positive events occurring in your community that you 
believe could generate interest. Your list might include: 

 An upcoming milestone birthday celebration 

 Displays of artwork or poetry 

 Musical performances or other special events 

 Exercise classes or other enrichment activities  

 Staff or resident involvement in the community-at-large through volunteer programs 

 Awards received by staff members for excellent service 

 Information about upgrades or planned renovations  

 The addition of new services for residents 
 
Next, create a calendar where you can put dates alongside specific activities occurring inside your 
community. Use this calendar to keep a schedule of when and how you will share your news stories. 
 
Step 2: Sharing on Social Media 
 
Establishing a Social Media Presence 
If you have not already, create a Facebook page and Twitter account on behalf of your community. Ask 
residents and families to follow the community on both platforms. Place information about your social 
media outlets in any written materials, such as newsletters, that you provide to residents. From the 
Facebook page and Twitter account, “friend” and follow as many others as you can, including local 
reporters and public officials.   
 
What to Share on Social Media 
Once you have established a network on social media, you can begin posting. For best results, you 
should post regularly with items that are either interesting, useful, or both, such as:  

 Information, photos, and videos about events in your community that you’ve included in your 
media journal 

 Information you come across in the news or other online outlets dealing with issues that impact 
aging, such as diet and exercise tips—these types of posts will show that your community is 
following the latest news impacting older adults 

 Information and updates about specialized memory care programs, specialized exercise 
programs, or any other program that helps improve the lives and preserves independence of 
your residents 



 
Step 3: Sharing with Other Media Outlets 
With your social media program in place, you can next move your content farther outward to local 
media outlets. Follow these steps to share your news with reporters: 

1. Create a list of reporters in your city who cover lifestyle issues, senior issues, or publish the 
community events calendar for your area, along with their contact information. Many reporters 
will include their emails at the end of articles they have written, or there may be a general 
editorial email found in the “contact us” section of a news website.  

 
2. Once you have a list of media contacts, create a press release announcing any upcoming event 

that your might consider newsworthy. As you’re tweeting or posting about the event on 
Facebook, take a few moments to email the press release out to your list of reporters. 
 

3. Make sure someone is ready to respond to any follow-up questions a reporter might have once 
they receive your information. 

 
 
 


